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iii.  E-Commerce
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.. Craft Sales
i. Domestic sales
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and HeritageMARKETING  OF CRAFT

100.048,036,188100.052,870,148Total
3.01,449,1213.21,692,119Others

12.76,105,58612.16,409,031Forest-Based
16.47,867,37415.98,379,995Earthen-based
30.414,584,62730.516,110,723Textile-Based

37.518,029,48038.320,278,280Metal & 
Mineral-Based

Share (%)USDShare (%)USD
20032004

Year
Products

Craft Sales by Products, 2003-2004
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.. Craft Sales

ii. Imports and Export of Crafts
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100.05,88178.44,61221.61,269Total
3.21883.11840.14Government 
5.53215.12970.424

Company or 
Corporate

45.92,69828.51,67917.31,019Local people
13.277713.17710.16International tourists

32.31,89728.61,6813.7216Domestic tourists
%No%No%No

Partly sold to:100% sold to: 
Total

No of Producers
Market Segments

Market Segmentation
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Channel of Selling

1384,456Total
261Combination of the above channels

10327Direct to retailers

411,326Direct to other wholesalers/distributors
852,742Direct to customers
%Total ResponsesChannels

Channel of Selling Finished Craft Products
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ISSUES AND CHALLENGES

Issues  and challenges exist at all levels of the craft 
industry. The critical issues and challenges as follows :

i. matters relating  to production, 
ii. matters relating  to research and development 

(R&D).
iii. matters relating  to market and marketing, 
iv. matters relating  to human resource, 
v. matters relating  to regulatory.
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CONCLUSION

Issues, problems and challenges faced by the 

industry in manufacturing and marketing of 

traditional crafts should be taken into 

consideration in the light of formulating 

strategies to ensure sustainable development 

of the craft industry. 
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